
Internship Content Creation - 
Luxury Lifestyle & Sustainable Brands 
Are you ready to gain hands-on experience in the world of luxury-conscious lifestyle brands 
and sustainable startups? 

Join our international team and help us grow Four-Leaves (high-quality bedding) and Labritja 
Botanica (Ibiza lifestyle brand). You’ll dive into content creation, e-commerce, and daily brand 
operations while contributing to meaningful, sustainable projects. Every day is different, and you’ll 
get to see how a growing lifestyle brand operates internationally.


What you’ll do: 
- Create engaging content for social media and digital campaigns

- Support our e-commerce platforms and learn how a brand grows online

- Assist with customer contact (B2C) and ensure excellent service

- Learn inventory management and streamline processes

- Get hands-on experience with logistics and brand operations


Who we’re looking for: 
1. Curious, proactive, and motivated to contribute in a small international team

2. Interested in luxury products, sustainability, and brands with social impact

3. Hands-on, creative, and eager to learn

4. Strong communication skills in Dutch and English, both written and spoken

5. Detail-oriented and passionate about quality and aesthetics


What we offer: 
- A unique opportunity to join two growing brands that combine luxury and sustainability

- Work alongside our international team based in Amsterdam, Ibiza, and Kenya, gaining hands-on 
experience across all aspects of our brands


Work closely with experienced professionals: 
* Founder: Visionary entrepreneur guiding you to reach your potential

* Copywriter: Experienced storyteller with a background at Booking.com and Miro

* Producer: Media expert turning ideas into reality

* Freelancers: Specialists supporting on specific projects

* Personal growth in a creative, supportive environment


Why join us? 
Our brands stand out for their quality, uniqueness, and conscious approach. Featured in media 
like Vogue Living, LINDA, Elle, Residence, NRC, and The Financial Times, we combine aesthetics 
with purpose.


